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The high street gift voucher

Product Focus - New Additions to the Lo ve2shop Voucher

Love2shop is the UKs leading multi -retail gift voucher and is now accepted by over 80
leading high street stores and in around 20,000 outlets nationwide.

New redeemers are being added all of the time, and the last few months have seen us
include the following key organisations:
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Debenhams A leading department store who specialise in womenswear, menswear,

homewares, health and beauty, lingerie and childrenswear. With over 130
stores throughout the UK and more opening ev:«
far to travel for real shopping treat at one of Br itain's favourite department
stores.
Ten Pin Ten Pin Bowling offer a range of fantastic bowling deals in each of their 38
centres around the UK. Whet hertfpinpawingwita | ooki ng
your family, friends or even if you are looking to arrange a night out with
your work colleagues i there will be a deal to suit you.

Champneys Champneys Health Resorts offer a range of premier health farms across
the United Kingdom. Every resort is designed to be a haven from the
stresses of everyday life, where e verything is designed for your relaxation
and comfort.

With other great names such as Boots, Comet, House of Fraser, River Island, HMV,
Woolworths, Iceland and Warehouse amongst many others accepting our voucher, it
really is the perfect choice for any bu siness wanting to provide an unrivalled reward and
recognition or incentive to its staff and customers.



To accompany the fantastic choice and flexibility, our voucher also comb
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following features and benefits:
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Minimum two year validity on all vouchers

Generous discounts for bulk orders

Attractive wallets are available on request

A fulfilment service is available on request

Vouchers are available in £1, £5 and £10 denominations

Ideal for gifts, rewards or incentives

Next day delivery for account customer orders received before 11am

ines the


http://www.love2reward.co.uk/rewards/discounts/love2shop-discounts.jsp
http://www.love2reward.co.uk/rewards/services/voucher-wallets.jsp
http://www.love2reward.co.uk/rewards/services/fulfilment.jsp
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Client Focus 1 The ExtraCare Charitable Trust

The ExtraCare Charitable Trust are a registered charity that provides quality
accommodation and support to older people. They have a number of Retirement Villages
and Schemes that are homes to their residents (over 5

Their mission is to offer a range of choice, opportunity and s upport, designed to enable
and encourage residents to live as independently as possible in high quality
accommodation in the community.

In an attempt to increase and reward exemplary attendance at work, the trust arranged
to set up a scheme with Love2rewar d. Kat hy James, a member of Tr us
Team has kindly agreed to explain a little more about the scheme.

Firstly, which scheme or initiative do you currently operate in conjunction with
Love2reward?

We give out vouchers, as a reward, to staff that have achieved exemplary attendance
throughout the year. We also give out vouchers if a member of staff introduces
someone to join our organisation (recruitment bounty).

Could you explain what originally prompted you to implement this scheme?

About 10 ye ars ago, we decided not to pay for the first three days of any absence. As a
positive side to this change of contract, we introduced exemplary attendance vouchers to
reward the staff that did not take any absences.

Which specific areas does the scheme lo ok to target?

Reward and recognition scheme 1 for exemplary attendance at work.



How is the scheme administered?

The scheme is administered internally, by the H.R. Team.

Why did you decide to use Love2reward in particular, as your reward supplier?

The Love2reward voucher offers so much variety and obviously the discount available to
us as a customer was exceptionally good.

How did you decide to communicate the launch and how are you proposing to
maintain ongoing interest?

We promoted the launch of the vouchers by sending out posters and flyers to all our
villages and schemes. The managers were given a brief and asked to let all the staff
know about the new attendance vouchers. We have a monthly attendance lottery as
well as six monthly attendance vou chers, so the interest is always ongoing.

How do you measure the success of the scheme?

The vouchers are received in a very positive way by all staff and we strongly believe ad
hoc absences are greatly reduced by this initiative. Staff do not want to lo se their
vouchers.

Have you any advice for other companies who are considering introducing a
similar scheme?

I think the introduction of any reward scheme is very positive. The vouchers offer so
much choice and variety 7 you can manage to please everyon e.

One final question; if you were awarded with some of our gift vouchers T what,
where or on whom would you spend them?!

We would more than likely spend them on staff or residents.
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Staff Focus 17 Anna Mclintosh Interview

Each iss ue, we will be giving you an insight into how things run at our Love2reward
offices in Birkenhead by interviewing a key member of staff. This month, we will be
speaking with Anna Mclintosh, a Business Development Executive who works in our New
Business Team .

How long have you been with Love2reward?

| joined the Love2reward team 3 years ago.

Can you tell us a little about your roles and responsibilities?

My roles and responsibilities are varied, from setting up new business accounts, running
various reports  that assist our sales teams to targeting customers for marketing
campaigns using our Customer Relationship Management (CRM) tool.

Reporting
Daily Sales -every morning, | run a report which details
Account Management 1 thisis a report that splits the sales which are generated from our

credit card site and main Love2reward website, these are segmented by account
manager so we can attribute sales and help manage their targets.

Declined Credit Card Sales 1 this report produ ces a list of credit card orders which have
been declined on our new site I rather than leave our customers struggling and
potentially leaving them to buy elsewhere, we contact them and ask them what the
problem was and try and resolve the issue.

I t 6 s justadéclined orders we follow up I now that our customers have a direct
purchasing opportunity on our site iitds vital t - ipahtese wrders ftoask lwloaty
they thought of the service and explain what other products are available to them.



Target Marketing and Cross - Selling

At Love2reward, we operate a CRM tool called Goldmine I this helps us update key
details about our clients and enables us to understand buying trends, which in turn helps
us effectively target various customers for marketing cam paigns.

As part of our marketing push for new business, we run monthly mailers targeting a

specific industry. Using analysis obtained from Goldmine, we can determine trends in the
marketplace and target appropriate industries, for example i the education s ector is
traditionally active during the Easter period due to teaching staff receiving end of term

rewards and pupils receiving attendance awards.

What do you most enjoy about your job?

Due to the nature of my rol e, | & m r g eepottsy calling s y I 0
customers and dealing with our customerso6 enquiries.
by and we avoid stress by joining in the banter in the office. There are also tangible

rewards to be earnt in the shape of FASTER points, an online points scheme which

rewards individuals for excellent performance. These points can be converted to gift

vouchers which | have no problem spending.

I enjoy the variety within my job, no two days are
lookout to target different industries, | am speaking with prospects and new customers

al | of the ti me. ltds also nice to see an idea of mir
marketing campaign.

Youbve worked here for a while, what makes L2R such &
| love t he people and the environment | work in. At Love2reward, there is a healthy

teamworking philosophy. The banter i s great, thereds

biscuits and everyone pulls their weight, no matter how senior they are.

What are your major achievements/high points of your time at Love2reward?

When | originally joined Love2reward, | worked within the sales support team managing
enquiries from our existing clients, | have since progressed to becoming a business
development executive T which en tails a lot more responsibility, demonstrating that if
you apply yourself, there is scope for promotion here.

| have experienced many high points at Love2reward i they mainly arrive when |
capture a big order from a prospect, converting them into a new cu stomer 1 this also
shows that if you treat your customers well and provide a great service i the big orders

will follow.



Have you ever used Love2reward products yourself, of so, what for?

I mainly use the Love2shop vouchers for purchasing clothes from st ores on the high
street such as River Island and New Look. However, at this time of the year, most of my
vouchers will be spent on Christmas presents for family and friends.

Now for the fun stuff é

Dislikes?

I 6m terrified of spi dertsem; Rude pedpteabnoyene;e hatelbeingk a't
woken up, especially in the cold winter mornings; and finally, the air conditioning in the

ofice ii t 6s al ways too hot or too col d.
Loves?
There are lots of things | love: shopping for shoes; The X -factor 1 infa ctlqueued up for

five hours to appear in the last show but alas was not chosen; socializing with my friends
and massive family; chocolate; any type of music and dancing.

Psst, did you know?

Anna may not have been successful in her X -Factor auditions, b ut she was chosen to

model in the 2009 Park Catalogue T why not take a look by clicking here.

What do you enjoy doing in your recreational time / hobbies?

| love travelling T the last three places have visited are Florida T loved the theme parks

and Paris T coul dnodt get enough of the architecture, food,
My favorite TV show is The Mighty Boosh T | went to see the show live recently at the

Liverpool Echo Arena and it was fantastic.

| also enjoy dancing and singing, swimming, going to the movies to watch the latest
chick-f i ck or horror film and | 6m also | eareadomag to dr i\
the roads.


http://www.parkcatalogue.net/AgencyOnlineWeb/catalogue/C1201/6951/Gifts/Novelties/Playboy-Pyjama-Set---Size-10.item

Family?

| live with my mum, two sisters, my brother and my cat called Socks 1 am the oldest
sister so | get to boss them about, but only for their own good (honest).

My family is huge, my mum has thirteen brothers and sisters and dad has seven
brothers and sisters so | need to start saving in February for Christmas presents for
them all.

Where do you love2shop?

Mainly clothing and department stores such as River Island, House of Fraser and New
Look, and if | need a DVD or CD T | Behllinto HMV.

Where do you love2travel?

As mentioned before, Florida and Paris. London is another favorite of mine - 1 go a few
times a year as | have family there - the shopping and nightlife is great, and | love the
theatre 1 my favorite production s being Billy Elliott and Starlight Express.

For aspirational travel, I would |ike to go tTo Virgi
the actual house from the movie T which has now been converted into a hotel.

Where do you love2play?

| enjoy spendin g time socializing at friends houses, going to the cinema and of course,
the pub.

| try to attend as many concerts and comedy shows as | can, recent outings include The
Mi ghty Boosh, Emi nem, De s t iamdly tdagel right actosk tha codntryP i n k
to see them.

Favourite day of the week?

As much as | enjoy my job, Thursday or Friday i when the weekend is in sioc
find me in a great mood.

Any bad habits?

Where do | start? - Smoki ng; being grumpy when | wake up; | &dn
want to be); My short fuse means | argue with friends when they annoy me; | also lie
downandsleep 1 alot i even at parties when 1 6m bored.



If you were marooned on a desert island what three things could you not live
without?

1)My three best friends (is that allowed?)
2) My MP3 player

3) Huge box of chocs

First single you ever bought?

It was the Boyzone classic i Love Me for a Reason
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Love2reward Launch New, Improved Website

We are proud to announce the re - launch of our website! The site has beenre  -launched
with a vibrant new look, new content, a much improved navigation system making it
easy for you to find the product or solution you require.

The website been enhanced with development of the following key new areas, e ach
designed to assist customers with on -line buying, solution finding and Incentive and
Rewards newsfeed subscription.

On -Line Buying An online buying system which will revolutionise the way ou r
clients purchase vouchers from us I quicker and easier

Solution Finder We are now able to provide a range of solutions - whatever
your business requirement. Simply select your choice of a

range of pre -determined business issues and the site will
find the ideal solution for your company.

Newsfeed Subscription Service We have provided the public with Incentives and Reward S
news on our website for the last six months, we have now
decided to further improve this service offering by providing
RSS feeds, enabling people to subscribe to our articles.



http://www.love2reward.co.uk/gift-vouchers/
http://www.love2reward.co.uk/rewards/solution-finder
http://www.love2reward.co.uk/rewards/info-centre

To accompany the new elements of the site, we have provided access to t he following
areas which have been redeveloped for easy navigation and improved content.

Products and Services descriptions of each of our six key products, including
Love2shop i T h e U Katliag mul@ retailer gift voucher

Product Discounts details of our generous discounts split by product
Information Centre a |list of downloadabl e Fact Sheet s, Pr
to provide you with all the details you need about
Love2reward
Pulse Newsletter backdated issues of the  Pulse Newsletter
Case Studies our case studies demonstrate just how our wide portfolio of
products, supported by our expertise and excellent services
can be tailored to create the right s olution for you.
Consumer Sales a link to our consumer on  -line buying site 1 High Street Gift

Vouchers, where vouchers can be purchased at face value
for friends and f amily.

Why not visit our website by clicking here to see just how easy it is to purchase gift
vouchers and obtain the incentives and rewards information you require.


http://www.love2reward.co.uk/rewards/products
http://www.love2reward.co.uk/rewards/discounts
http://www.love2reward.co.uk/rewards/info-centre
http://www.love2reward.co.uk/rewards/info-centre/pulse-newsletter.jsp
http://www.love2reward.co.uk/rewards/case-studies
http://www.love2reward.co.uk/rewards/consumer-sales/consumer-sales.jsp
http://www.love2reward.co.uk/rewards/
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Purchasing G  ift Vouchers Made Easier by Love2reward

We are delighted to announce the launch of our new on -line buying facility which will
make purchasing gift vouchers so much easier than before.

As well as being quick and easy to use, our new on -line buying capabil ity provides the
following features:

Simple once -only on -line registration process

Just add vouchers to your basket before paying by credit card

Free delivery on orders over £500

Discounts on Love2shop, Love2travel and Love2play over £1,000

Great range of additional single store vouchers available T including M&S, John
Lewis, Argos, Currys, Arcadia and many more

1 Next business day delivery if the order is received before 11.00 am

=A =4 =8 -8 -4

This facility has been | aunched as part fabbulouso v e 2r ewe
fresh look, and a vastly improved navigation system, the new site has been specifically
designed to improve both the customer journey and ease of use.

To visit the new, improved Love2rew ard website visit ~ www.love2reward.co.uk and click
on 6buy nowd to enter the voucher purchasing site. (.
regarding the new design, functions and features, please contact us at thr ough the

Enquiry Form facility found on the website.


http://www.love2reward.co.uk/
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Christmas Discounts on Love2shop Gift Vouchers

Love2shop is already the UK's most popular multi -option gift voucher -and i tés just g
better; not only can you now spend it at House of Fraser, Debenhams, Champneys and

Goldsmiths stores, you can also use it to book holidays and travel with over 200 tour

operators just by making one phone call!

Our market -leading voucher is still accepted at over 80 leading high street retailers such
as Comet, Boots, Woolworths, HMV, Homebase, JJB, Iceland, River Island, New Look,
BHS, WH Smith and Waterstoneds to name just a few.
I n addition to these great retailers, wedre offeri
present: for any orders received in December this year, we are offering extra -
special seasonal discounts as follows:

Order Value Discount Per Order* Discount pe r order

£500 - £999 =2.5% =0%

£1k - £9,999 =4.0% =2.5%

£10k - £24,999 =5.0% =3.5%

£25K - £49,999 =6.0% =4.5%

£50K - £99,999 =6.5% =5.0%

£100K+ = Negotiable

And r eme mber freet-df eclhamg® sdelivery on orders over £500.00!

Why not take advantage of this fabulous offer by visiting us at www.love2reward.co.uk
or alternatively, speak with our dedicated sales team on 0845 313 0359.

* When paying by cheque, BACS or CHAPS


http://www.love2reward.co.uk/
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Incentive and reward solutions to exceed your expectations

Important Announcement! Christmas Deadlines/cut - off dates
The deadline for guaranteed pre -Christmas delivery is mid  -day on Friday 19 ™ December .
Love2reward will be closing for Christmas on Wednesday 24th and re -open on Friday 2 ™

Januar y. The first post Christmas deliveries will take place on Monday 5rd January.
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25 Years of Love2shop

In July 1983, Park Group entered the Incentive marke
Street Gi ft Voucher 6, whi ¢ he pledalls ybae @9 an lexcitingc h e d t h
alternative to food hampers for Parkds many Chri st ma:
there were a grand total of 5 redemption options: Woolworths, Dixons, John Collier,

Dewhurstoés and Cordon Bl eu a pandsaworthot these exciting, A6 mi | | i o
new Omutldried vouchers had been delivered into our Hea

Those figures contrast starkIly wi tiHhetHiglo Street Gifor t odayd

Voucher 6; now there are mor e hoobeafrom, &ith overe20,806 mer s t o c
shops between them T new names are being added all the time, with Debenhams,
Gol dsmiths and House of Fraser being the | atest add

di stri bute a few more than we did 25eyéehes UK§s; Noed 1l
multi -option voucher and in our anniversary year will despatch more than £90m of
Love2shop vouchers into the corporate market alone!

Chris Hartley, Business Development Director at Love2reward says of the anniversary:

il téds a f diavementtoihave reached 25 years of selling our voucher in the B2B

arena. Ot her vouchers have come and gone, but wedre
factor in our success has always been the breadth of choice; a big thank you needs to go

to those reta il partners for their loyalty, many of whom have been with us from the early

days T heredés to the next 25 years! o



B2

LoveQ@reward pulsenewsletter

Incentive and reward solutions to exceed your expectations

Superlambanana Pays a Visit to Love2reward
The Love2reward offices witnessed the arrival of strange new visitor last month.

One of the world  -famous Superlambananas was placed on show in our reception area to
help raise money for Claire House Childrens Hospice. He was purchased at a charity
auction by Peter Johnson, the Executive Chairm an for Park Group i our parent company.

Known as Sergeant Pepper due to its Beatle -themed decoration, Sergeant Pepper was

one of 100 two metre tall replicas of Taro Chiezobs
decorated and adorned by local a rtists, schools and community groups to create a free -

to-vi ew open air exhibition in Liverpool to celebrat

Culture 2008506.

The Love2reward team coul dndét resist this particul ar
around the icon before Mr Pepper was whisked off to his new home.



