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Product Focus -  Love2choose gift certificates  

Last year, Love2reward launched an innovative new proposition: Love2choose , a gift 

card that gives your recipients the ability to make their own choice of reward from an 

extensive range of the UK's most popular gift vouchers.  

  

Love2choose aims to offer the ultimate in choice and flexibility. The Love2choose gift 

card ensures you don't have to make the choice of reward in advance for your 

recipients; they can choose the type of reward they desire, in their own time, enhancing 

the overall experience.  

      

Upon receiving their gift card, all your staff need to do is visit the redemption website, 

www.love2choose.co.uk , they will then need to enter the unique 13 digit code on the 

back of the gift card, selecting the vouchers they wish to receive and their chosen 

vouchers will be despat ched  within 2 working days. Alternatively, they may redeem the 

card by post.  

   
 

Love2choose Gift Certificates  -  an easier way to choose  

  

As well as offer ing the ultimate in choice and flexibility, we can also supply branded 

Love2choose gift certificates  when rewarding your staff with larger values for initiativ es 

such as long service awards and annual award events.  

  

This will prevent you from having to send out a number of gift cards to each individual 

whilst also benefitting from the personalisation and branding service also offered with 

this option. To find  out more about Love2choose gift certificates, contact our business 

development team on 0845 313 0357, or email us info@love2reward.co.uk . 

  

You can also see how Capgemini, one of the world's leading provider s of consulting, 

technology and outsourcing services have benefitted from the use of our Love2choose 

gift certificates by clicking here . 

http://www.love2reward.co.uk/rewards/products/love2choose.jsp
http://www.love2choose.co.uk/
http://www.love2reward.co.uk/rewards/products/love2choose-gift-certificates.jsp
http://www.love2reward.co.uk/rewards/products/love2choose-gift-certificates.jsp
mailto:info@love2reward.co.uk
http://www.love2reward.co.uk/rewards/case-studies/staff-recognition-programmes-capgemini-uk-rewards-exceptional-staff-with-love2reward-vouchers.jsp


            

 

Capgemini UK rewards exceptio nal staff with Love2reward  
vouchers  

    

With over 90,000 employees worldwide, Capgemini is one of the world's foremost 

providers of consulting, technology  and outsourcing services. Core departments w ithin 

the UK company keep the business functioning effectively and efficiently and, in the UK, 

this includes some 160 people covering HR and pensions, finance, facilities, purchasing, 

legal and MIS. "This team of people provide a key support role within th e business, and 

as such, deserve recognition for the important work that they do," comments Katherine 

Dorman, HR Business Partner.  

    

PRIDE Recognition Programme  

  

In April, Core Services (Capgemini UK) revamped PRIDE, a  recognition programme 

designe d specifically to reward these individuals for exceptional effort, whether on a 

specific project or for an individual piece of work. Katherine says, "We already 

participated in an internal scheme called the OSCARs which covers ongoing achievement 

in the wo rkplace, but we wanted something in addition to this to enable us to  be 

spontaneous in acknowledging those occasions when team members excel."  

   

Love2choose Gift Certificates  -  Easy to administer and have widespread appeal  

   

With a team spread across the UK, performing tasks as varied as facilities assistants 

through to the head of UK Finance, it was imperative to Capgemini that the reward 

should be easy t o administer and have widespread appeal. Katherine says, "With the 

individual award values usually exceeding £50, we didn't want to post out hundreds of 

vouchers and so opted for a single Love2choose gift certificate , a new flexible proposition 

from  Love2reward. Branded with our own logo, the certificate is sent with a signed letter 

from the area director, and the recipient can then decide themselves how they wa nt to 

spend their reward."  

  

 

 

 

 

 

 

 

http://www.love2reward.co.uk/rewards/
http://www.love2reward.co.uk/rewards/products/love2choose-gift-certificates.jsp
http://www.love2reward.co.uk/rewards/products/love2choose-gift-certificates.jsp


"Our team appreciates the diversity of the rewards available"  

  

Katherine continues, "They can spend the value of their certificate on anything within  the 

Love2reward  gift vouchers and gift card portfolio, which cov ers Love2shop -  The high 

street gift voucher , individual retailer's vouchers, Love2travel  and Love2p lay , which 

includes experiences. We know that the team appreciates the diversity of the rewards 

available as feedback tells us that people have chosen vouchers to spend on clothes, spa 

treatments and entertainment at places like the Hard Rock Cafe. The sch eme is inclusive 

and flexible, with nominations made by both peers and managers, which is important.  

  

"Once a month the executive team meets to decide who will receive the gift certificates, 

and what value is to be awarded. The reward may be given, for  example, to an individual 

who has stepped - in to take on additional responsibilities as an acting manager, or for 

helping to save the company money in a particular finance period. With gift certificates 

the whole process easy to administer and manage , and the team gets the greatest 

breadth of choice and reward. Everyone wins," Katherine concludes.  

   

   

To see more case studies like this, please click her e. 

To view our Solution Finder which focuses upon Staff Reward & Recognition, 

please click here . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.love2reward.co.uk/rewards/products/love2shop.jsp
http://www.love2reward.co.uk/rewards/products/love2shop.jsp
http://www.love2reward.co.uk/rewards/products/love2travel.jsp
http://www.love2reward.co.uk/rewards/case-studies/staff-reward-and-recognition.jsp
http://www.love2reward.co.uk/rewards/solution-finder/solution-finder-staff-reward-and-recognition.jsp


                

 

Sta ff focus -  Ian Mast - Hughes interview  

     

In each edition of Pulse, we will provide you with an insight into how things run at the 

Love2reward office in Birkenhead by interviewing a key member of staff. This month, we 

will be speaking with Ian Mast -Hughe s, who is our Online Sales Development Manager.  

     

  
 

How  long have you  been with Love2reward?   

  
 

I have been here for  three and a half years. I joined in April 2006 and during my time 

here, I have noticed that company has changed massively. The Love2reward  team is  a 

lot bigger and as an organisation, we are a lot more dynamic. I genuinely feel that I 

am  now working for an incentive  agency wh ich offer s expert advice and consultancy to 

our client s rather than  a company who simply sell gift vouchers.  

  
 

  
 

Can you tell us a little about your roles and responsibilities?  

  
 

Well, as you will probably has guessed from my job title, I manage the sales and 

development through our online channels, c overing the credit card buying site and other 

online incentive initiatives such as Virtual Incentive Points (VIP) ,our  online points 

banking system  and Agility Plus , our online rewards management system.   

  

I project -manage all new ini ti atives which require online development such as the 

recently launched gifting service  on the Love2reward site. I also oversee the online 

aspect of any gift card -based propositions, whether they be simply reward -based or 

redemption only, such as our Love2choose proposition . 

   

I am also developing  a Closed User Group site where our client's employees or members 

can search for Love2reward gift vouchers and purchase them at a pre -determined 

discount rate . 

  

  

 

 

 

 

http://www.love2reward.co.uk/rewards/
http://www.love2reward.co.uk/rewards/products/virtual-incentive-points.jsp
http://www.love2reward.co.uk/rewards/services/online-scheme-management.jsp
http://www.love2reward.co.uk/gift-vouchers/gifts
http://www.love2reward.co.uk/rewards/products/love2choose.jsp


What do you enjoy most about your job?  

  

I enjoy the creative way in which we can address clients' issues and objectives.  

  

For example, branded online initiatives ie) a major UK food manufacturer have utlilised 

our VIP sales platform for  a recent sales promotion. Promotion codes were obtained from 

packaging on the manufacturers goods, and as the main purchasers of the products were 

chefs without easy access to the internet, we launched a text component to their 

scheme.  

   

To input  poin ts into their account, they simply texted their code to us and we updated 

their account accordingly, where they in turn had access to 3,000 various gifts and 

rewards, dependent on the points they had accumulated. A perfect solution to a common 

problem with in  their industry.  

  

Another recent branded online initiative was employee -based rather than a sales 

promotion. A national company wanted to consolidate their reward and recognition 

scheme for all of their staff which, before they spoke to us, struggled to do as their 

workforce  are based nationwide.  

They approached us and we developed a peer - to -peer reward and recognition scheme 

which worked across all of their sites, with multiple account managers and budget 

holders to meet their requirements whilst also introducing their corporate branding to 

the scheme. The main rewards for this particular scheme focused upon gift vouchers, 

flowers and chocolates.  

  

  

What do you think are the most important factors to a customer when 

arranging their online schem es?   

  

I would say flexibility, brand awareness, the customer's corporate indentity along with 

the identity of their incentive scheme. I also believe that the choice of rewards 

available  and the reliability  of ourselves at Love2reward  is crucial, our cus tomers must 

be able to trust their suppliers.  

   

   

What makes Love2reward  such a fun place to work?  

   

I knew a fair amount of the team before I joined Love2reward due the 10 years' 

experience I had gained in the incentives and rewards industry. This helped me to settle 

in quickly and  to reinforce the great relationships I had already developed. Within 

my  role, I liaise with a number of different departments across the company which 

means I meet a  variety of characters within the organisation which I really enjoy.  

   

I also like the forward thinking attitude within each department here which is 

demonstrated by the investment the company has committed to new products and 

services. Oh, and it's all  capped off by the fact that June always gets the sweets in -  

without anyone asking.   

  

  

http://www.love2reward.co.uk/rewards/


What are your major achievements / high points of your time at Love2reward  

   

I helped develop and launch the Love2choose gift card , turning it into one of our key 

propositions -  which is getting stronger. High points come along every time  a client 

renews their scheme ie) they initially arrange for a 3 month campaign, it proves to be so  

successful, they increase the terms on the agreement.  

    

I also find it uplifting when I receive positive feedback from my clients, when their 

campaign exceeds its initial objectives. For example, I recently learnt that an online 

attendance scheme I s et up with a prison saved them over £200,000 a year in reduced 

absenteesim.  

  

   

Have you ever used Love2reward's products yourself, and if so, what for?  

   

Yes, I recently furnished my living room using Love2shop gift vouchers , purchasing a TV, 

PS3 and various cd's from Comet and HMV. I also used my Love2choose gift card  to 

purchase John Lewis vouc hers, where I bought my Macbook.  

    

   

   

Now for the fun stuff...  

   

Loves?  

   

I love all types of music, playing my bass guitar and going to festivals, we went to the 

big chill this year which was amazing. I never miss The Wire, which I consider  to be the 

greatest TV show ever created. I like to read obscure American graphic novels, ok yes, I 

mean comics.  

   

However, all of these activities have had to take a back seat at the moment due  to us 

having to renovate our house, I would say that 90% o f our free time is now being spent 

on this project.  

    

   

Psst. Did you know...  

    

My band had a  'single of the week' in 'Sounds Music' magazine -  for those out there who 

have never heard of this publication, it was NME's greatest rival at the time.  The song 

was called  'and the...'. However,  we were so young and  wet behind the ears, we  didnt 

even have a publicity photo, so we used a photo of another band  -  which they weren't 

very happy about. That  teenage punk 7 inch single sold 3,000 copies in 1988 but alas, 

we were the ultimate one -hit -wonder.  

   

    

 

 

 

 

http://www.love2reward.co.uk/rewards/products/love2choose.jsp
http://www.love2reward.co.uk/rewards/products/love2shop.jsp
http://www.love2reward.co.uk/rewards/products/love2choose.jsp


What do you enjoy doing in your recreational time / hobbies?  

   

I enjoy camping, going to the gym, playing my guitar, walking and of course the 

renovation of my victorian terraced house.  

    

    

Family?  

  

Earlier this year, I married my beautiful wife, Stephanie and we live together in our 

'nearly finished' house.  

   

    

Where do you Love2shop ? 

   

Homebase,  can you see a theme emerging here? I know my way around every shelf in 

that place now. After all of the work on the house, I don't have any money left for any 

other shops, except maybe for Itunes.  

  

    

Where do you Love2travel ? 

   

This year we have been to Norway to  see the Northern Lights and Menorca to get some 

sun. My favourite destination however, is Cornwall, such a beautiful place and loads of 

places to visit there.  

    

    

Where do you Love2play ? 

   

On my sofa with the PS3. I'm also a big scrabble fan, both offline and online on 

facebook. I also enjoy tackling  the Guardian crossword whilst drinking my favourite 

tipple, Crozes Hermitage  red wine.  

    

   

Which is your favourite day of the week?  

  

I don't have a favourite day, but I do have a least favourite day, Wednesday, because 

it's neither the beginning nor  the end of the week, pointless!   

  

   

If you were marooned on a desert island, which three things c ould you not live 

without?  

   

1. the internet  

2. ipod  

3. my wife  

   

   

http://www.love2reward.co.uk/rewards/products/love2shop.jsp
http://www.love2reward.co.uk/rewards/products/love2travel.jsp


What was the first single you ever bought?  

  

'Remember you're a Womble' by  The Wombles was the first single given to me, but the 

first one ever bought is the slightly cooler  -  'Call Me' by Blondie.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



               

 

We would like to take this opportunity to wish all of our valued 

cus tomers a very Happy Christmas and a prosperous New Year.   

  

To avoid any disappointment regarding Christmas - time ordering, we have detailed below 

our deadlines for pre -Christmas delivery along with our opening hours. If you have any 

queries regarding the se times, please contact us on 0845 313 0357, or email us at 

info@love2reward.co.uk . 

  

The deadline for expected pre -Christmas delivery is midday on Monday 21st December*.  

      

We are closed from midday o n Thursday, 24th December to Monday, 28th December and 

New Year's Day.  

  
 

The first post -Christmas deliveries will be despatched on Tuesday, 29th December.  

  

*Dependent upon cleared funds being in place.  
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Christmas discou nts on Love2shop -  The high street gift voucher  

     

Love2shop -http://www.love2reward.co.uk/rewards/products/love2shop.jsp  The high 

street gift voucher  is already the UK's most  popular multi -option gift voucher -  and it's 

always getting stronger with the addition of new retailers all of the time; not only can 

you now spend it at Debenhams, House of Fraser, Early Learning Centre and Superdrug, 

you can use it to book holidays and travel with over 200 tour operators just by making 

one phone call!  

     

Our market - leading voucher is also accepted at over 80 leading high street retailers such 

as Comet, Boots, HMV, Homebase, JJB, Iceland, River Island, BHS, WH Smith and 

Waterstone's t o name just a few.  

  
 

In addition to these great retailers, we're offering you an early Christmas present: for 

any orders received up until 21st December 2009 , we are offering extra -special seasonal 

discounts  as follows:  

  

  

 Order Value           Disc ount Per Order*  

 £1,000 -  £2,499           2%  

 £2,500 -  £9,999           3%  

 £10,000 -  £24,999           4%  

 £25,000 or over           5%  
 

  

  

And as it's the season of goodwill, we'll also give you: -  

  

-  Free £25 Love2travel  gift cards  for every £2,500 worth of vouchers ordered**  

-  Free next day delivery on orders over £500.00  

-  Free Christmas - themed voucher wallets with each order***  

  

If you would like more information  on our seasonal offers, please contact our sales team 

on 0845 313 0357, email us at info@ love2reward .co.uk  or alternatively, buy your  

vouchers via our online buying site here . 

  

  

http://www.love2reward.co.uk/rewards/products/love2shop.jsp
http://www.love2reward.co.uk/rewards/products/love2travel.jsp
mailto:info@love2reward.co.uk
http://www.love2reward.co.uk/gift-vouchers/love2shop-vouchers


 

  

* Credit card orders made via Love2reward.co.uk will be subject to lower levels of discount.  

** Minimum order restriction of £2,500 applies. Offer is limited to a maximum of £100 in free Love2travel  gift 
cards and restricted to clients receiving the above Christmas discounts.  
*** Love2reward reserves the right to restrict the amount of voucher wallets distributed.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



             

 

Announcing new additions  to Love2shop -  The high street  gift 
voucher  

   
 

Love2shop -  The high street  gift voucher  is the UK's leading multi - retail gift voucher and 

is now accepted by over 80 leading high street stores and  in around 18,000 outlets 
nationwide . 

      

New redeemers are being added all of the time, and the last few months have seen us 

include the following  organisations:  

 

 

   
 

Superdrug  
 

     

   

Superdrug are one of the UK's most fashion conscious 

beauty and health retailer, committed to bringing 

innovation and the latest styles and trends to every high 

street in the UK at fantas tic prices.  

 

They were the first high street beauty and health retailer 

to support London Fashion Week and are committed to 

bringing new and beautiful brands to their customers.  

 

Superdrug currently has 913 stores in the UK and employs 

16,000 staff. Every  store has a fragrance offer and 226 

stores has pharmacies with pharmacy consulting rooms.  

    

    

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.love2reward.co.uk/rewards/products/love2shop.jsp


Clintons Cards  

    

  

Clintons Cards offers the most extensive range of quality 

greetings cards, gift dressing and push merchandise 

amongst UK retailers. This is especially so at seasonal 

times such as Valentines Day, Mother's Day, Father's Day, 

Christmas an d Easter. Clinton's has taken the lead in 

offering cards for numerous other occasions such as UK 

Patrons Saints' Days as well as festivals and New Year 

celebrations of other religions and nationalities.  

      

    

Boots Opticans  
 

    

 

Boots Opticians have 286 practices nationwide offering a 

wide range of services, including eye examinations, digital 

retinal photogra phy, glasses, contact lenses and 

accessories.  

 

This year they are celebrating their 25th anniversary, 

having completed over 21 million eye examinations in their 

history. Their  Optometrists, Opticians and Customer 

Service Assistants are committed to giving every patient 

the very best possible eyesight.  

 

In the last year, a lot has changed at Boots Opticians, they 

have re - launched every one of their 286 practices, and 

they now look brighter, cleaner and have a wider choice of 

glasses than ever before.  

  
 

  
 

D W Sports & Fitness  
 

  
 

 

DW Sports Fitness is the new brand name for JJB Fitness 

clubs. Dave Whelan has now bought the 52  JJB Fitness 

clubs and attached retail stores.  

 

DW Sports Fitness will offer a unique concept that they 

hope will be the most exciting sporting experience of the 

year. Working more closely than ever with retail, they will 

achieve a retail offering that su its the needs of their 

members, whilst still maintaining the award winning 

standard of fitness club.  

 

Little changes such as the signage, different staff uniforms 

and new style membership cards will be noticed, however, 

everything you like about the club i ncluding exercise 

classes and low membership prices will continue.  



  
 

  
 

Select  
 

  
 

 

Select is one of the  most exciting brands on the High 

Street in the UK today, and they're looking to grow their 

business at pace. With over 125 stores, and plans to open 

a further 30 new stores this year alone.  

  
 

  
 

Internacionale  
 

  
 

 

Internacionale is  a 'fast fashion' womens retailer, with over 

150 stores throughout the UK. The acquisition of the 85 

stores from  former chain MK One in November 2008 has 

strengthened the company's position in the market and 

having recently completed a successful to re -brand all of 

these stores, this has firmly established MK One as one of 

the UK's leading fashion high street retailers.  

 

At Internacionale, they love fashion  and pride themselves 

on taking the latest catwalk trends up to the shop floor, as 

quickly as possible, at affordable prices. Their fantastic 

range of clothing, shoes and accessories allow their 

customers to create a fully unique 'must have' look 

guarantee d to make them not only look great but feel 

fabulous.  

  
 

  
 

The Yorkshire Linen 

Company   

  
 

 

The Yorkshire Linen Com pany is a family run business and 

promotes the values of a family business of being caring 

and supportive to all members of staff within the company.  

 

The customer is of paramount importance to The Yorkshire 

Linen Company and they pride themselves on provi ding an 

extremely high standard of customer care.  

 

The Yorkshire Linen Company stock a wide range of home 

furnishings for every room in the house. Their staff are 

extensively trained to be able to give advice regarding 

measurements of products, co -ordinati ng accessories, 

special features of products and general styling issues.  



        

 
Love2reward strengthen com m itment to the  HR industry at CIPD  2009  

     

The HR industry is one of the most important and relevant sectors to Love2reward . It is 

quite often the role of the HR department to search for  products and services  to meet 

their  organisation's reward and recognition requirements.  

     

This proved to be the key driver behind Love2reward exhibiti ng at the CIPD Show 

(Chartered Institute for Personnel and Development) , which is widely recognised at 

the  largest HR show in Europe. This is also why we have continually exhibited here over 

the  past 4 yea rs.  

  
 

This year's CIPD Show was held at Manchester Central on 17th -  19th November. This 

event had been previously held in Harrogate, but the  change of venue certainly didn't 

faze the thousands of visitors who came to look around the stands and attend t he many 

HR workshops on offer.  

  

Many of these visitors stopped and talked us about their reward and incentive 

requirements which gave us a great opportunity to provide them with an overview of our 

products and services whilst also presenting them with o ur new corporate brochure. It 

was fantastic to meet HR Managers, HR Consultants, Rewards Managers and  Benefits 

Consultants to learn  of their challenges and to try and create a workable solution for 

them.  

  

The most common question we were asked was alon g the lines of,  'We've had a tough 

year with redundancies and a pay - freeze so what have you got that offers our staff a 

genuine benefit that doesn't cost the company very much?' Fortunately we could talk 

them through our new voluntary benefits product ï Everyday Benefits , which we 

specifically introduced to offer a high -perceived benefit at a low administration cost.   
 

  

 

http://www.love2reward.co.uk/rewards/
http://www.cipd.co.uk/default.cipd
http://www.love2reward.co.uk/rewards/solution-finder/solution-finder-voluntary-benefits.jsp


 

 

 

Interim results positive for Love2reward  

  

The corporate voucher sales generated by Love2rewar d has continued to make good 

progress during 2009. Love2reward, who represent the Corporate arm of Park Group  

Plc now generates around 60% of Group Operating Profit which has steadily risen over 

the past few ye ars.  

  

Sales in the six months to 30 September 2009 advanced some 5% boosted by new 

business wins, product innovation and the strength of our customer base. In October, 

after the period end, we announced that the company had won a number of new 

Love2shop  contracts, including News Internation al , owners of some of the UK's most 

popular newspapers. Details of which are detailed below.  Although it will take time for 

these contracts t o impact on our profitability, it does demonstrate the effectivness of 

our sales team in building the corporate voucher operation and growing market share in 

a highly competitive marketplace.  

      

Our marketing focus has led to a significant volume of new business, up over 30% 

compared with the same period last year, which has offset reduced volume in the bingo 

and credit markets. Considerable effort is being targeted at the small and medium 

enterprise sector where there is encouraging sales potential. These businesses use 

Love2reward's range of vouchers for incentivising and motivating staff and customers, a 

key task during the current economic circumstances.  

   
 

  
 

  
 

Love2reward lands Sun Bingo contract  

   

Love2reward have taken advantage of the  growth in the on - line gaming market to 

supply one of the nation ôs biggest Bingo websites with Love2shop vouchers.   

  

News International Group -  owners of The Sun newspaper -  have ordered £200,000 

worth of £10 Love2shop vouchers which they'll use to enco urage new subscribers to 

their Sun Bingo website.  

  

Sun Bingo wanted to offer new players an alternative incentive to cash, and as Sun 

readers' demographics are so diverse, the huge range of stores in which the Love2shop 

voucher can be spent made it the perfect solution.  

http://www.love2reward.co.uk/rewards/
http://www.parkgroup.co.uk/
http://www.love2reward.co.uk/rewards/products/love2shop.jsp


  

Love2reward's Business Development Manager Alex Speed sealed the deal with Sun 

Bingo. She said, "News International have been delighted with the service they have 

received in terms of the initial consultancy together with  the speed an d the accuracy  of 

delivery.  

  

"They also love the product and the flexibility it offers. This is  a fantastic piece of 

business for Love2reward and  we are certain that this will open up other opportunities 

in the future with News International and their affiliated newspapers, now that we are a 

preferred supplier."  

  

 

 

 


